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Tuesday Evening, March 23, 2010

6:00—8:00 p.m.

Welcome Reception - Join us for an informal and friendly event to kick-off the 2010 Conference. Meet with your fellow
conference attendees as well as this year’s sponsors - Cambridge Engineering, Clover Corporation, Questline and Viessmann.

Wednesday, March 24, 2010

8:00—9:00 a.m.
Conference Registration and Continental Breakfast

9:00 a.m.

Welcome

Tony Sherman, Chairman, NGA Sales and Marketing Committee;
Manager, Projects & Inside Sales, Connecticut Natural Gas/
Southern CT Gas

The 18th Annual Sales and Marketing Conference opens with
welcoming remarks from Committee Chair Tony Sherman.

9:00—9:45 a.m.
General Session

Regional Gas Supply Outlook

Thomas M. Kiley, President/CEO, Northeast Gas Association

Tom Kiley will review the growing regional supply portfolio and
outlook for new supply additions. What can we expect from shale
production, LNG imports and new pipeline supplies, and what are
the factors shaping the market? We appear to be on the cusp of a
major supply push — will there also be a demand pull?

9:45—10:30 a.m.
General Session

2010: When will the Uncertainty End
for World Economic and Energy
Markets?

Mary H. Novak, Managing Director, North American Energy Services

IHS Global Insight (USA), Inc.

The economic slowdown has continued into 2010, bringing
uncertainty as to the direction of global oil and gas markets - and
to supply and demand dynamics in general. What is the outlook
for energy prices, end-use demand and supply investments in the
year ahead? A noted energy economist returns to our conference
to provide an updated look at economic and energy market trends
and the potential for growth.

10:30—10:45 a.m.
Morning Break

N

10:45 a.m.—11:45 p.m.
Concurrent Sessions

Understanding High Efficiency Space
Heating and Water Heating
Technologies

Stephen David, National Commercial Sales Manager, Viessmann
Manufacturing

Space heating and water heating account for approximately 50-70
percent of a home’s energy use. High efficiency boilers, furnaces
and water heaters use 10-50 percent less energy than standard
models. In this session you will learn about the high efficiency
heaters and water heaters on the market for gas, oil, and electric
(the benefits, cost of installation, maintenance and expected life.)

Written/Email Communication

Kiernan O’Reilly, President, Executive Communications of
Stamford, CT

Written communication can allow you to put your best foot
forward — or get your foot caught in the door. Learn how to
present yourself and your company well though clear and direct
communications. This session will focus on some practical “do’s”
and “don’ts” on how to present yourself in the written form
(including email).

What does the Prospect/Customer
Need?

John Odell, Program Manager EE/Conservation, City of Worcester
To successfully complete the marketing and sales process a
company must fulfill the need of the prospect/customer. In this
session, two commercial firms will discuss their energy needs and
what they expect from their local utility.

12:00—1:15 p.m.
Lunch



1:15—2:15 p.m.
Concurrent Sessions

Energy Audits

James F. McCarthy, LEED AP, Project Manager, RISE Engineering
Understand what a basic audit entails, including the activities that
are part of the audit, the energy efficiency opportunities the audit
identifies and the valuable information a customer obtains from
the audit.

Presentation Skills

Kiernan O’Reilly, President, Executive Communications of
Stamford, CT

We are all increasingly being asked to deliver presentations. This
can vary from one-on-one or small groups to a conference setting.
How can you best present yourself to close that sale or be
persuasive in your pitch? How can we ensure that our message is
being heard and that our audience is engaged? Learn some
practical tips on how to speak with authority and impact.

Converting Customers in a Tough
Economy

Dennis Hogan, Manager Marketing and Sales, Berkshire Gas
Company

Eric Schuberth, Main Stream Mechanical

Converting to gas can be a difficult proposition for a consumer in
today’s economy. When you factor the costs of a service and
equipment customers can expect to pay $5-510K for converting.
Yet, gas utilities - and their Trade Allies - continue to convert large
numbers of customers in this economy. Come prepared to discuss
how you can continue to be successful in this challenging
environment.

2:30—3:30 p.m.

Concurrent Sessions

Gas Air Conditioning - The Time is Right
Brian Cullinane, President, Clover Corporation

Gas heat pumps and engine chillers are not new technologies to
the marketplace, but the criteria used by facility managers to
evaluate their benefits has changed. In this session, the presenter
will provide an introduction to the equipment, high probability
applications, benefits over traditional electric units, and lessons
from several case studies.

Value Selling

Kiernan O’Reilly, President, Executive Communications of
Stamford, CT

One of the key challenges in communication is establishing
rapport and credibility with your audience. How can we best
convey our belief in the value of the sale and the value of the
relationship with the customer? Learn about ways to enhance the
relationship through the establishment of trust and integrity in the
sales process.

Marketing Conservation and the
Environment

Jeff Durham, President, The Durham Group

Energy conservation and protecting the environment have
become a part of our daily lives. In this session you will hear how
to use conservation and environmental issues as marketing tools
for load growth.

3:30 p.m.
Conference Adjourns




2010 Sales and Marketing Conference
General Information

Who Should Attend? The Northeast Gas Association’s 2010 Sales and Marketing Conference is open to natural gas

distribution company sales and marketing professionals; energy marketers and energy service company
personnel; trade allies; and members of the regulatory community.

How to Register All registrants must complete a registration form and are responsible for the registration fee. Forms
can be mailed, faxed or emailed. Payment can be made by check or credit card. You can also register
via our website, www.northeastgas.org. Please follow the instructions closely as there are a few
protocols to conform to in order to register via this method.

Mail: Northeast Gas Association, 75 Second Avenue, Suite 510, Needham, MA 02494
Fax: 781-455-6828  Tel: 781-455-6800 (108) Email: bayer@northeastgas.org

Registration Fees Member Rate Non-Member Rate
e  Conference Registration $299.00 $425.00
e  Government Rate $ 50.00 --
Registration Deadline Friday, March 19, 2010
Cancellation Policy All 2010 Sales and Marketing Conference attendees are responsible for the registration fee. There will

be no refunds issued to registrants who cancel after 12:00 noon on Friday, March 19, 2010.
Substitutions are allowed. No refunds for “no shows.”

Hotel Accommodations A limited number of rooms have been reserved at the Beechwood Hotel in Worcester, MA...the only
“boutique” hotel in the area, situated in a research park just off of Route 9.

Group rates are $139 (2 queen beds); and $145 (1 king bed). Rates are subject to state and local
occupancy taxes. Attendees are responsible for making their own reservations and in order to receive
the group rate you must identify yourself with the Northeast Gas Association Conference. The cut-off

date for rooms is March 8, 2010. Contact the hotel directly at 508-754-5789.

For Reservations Call: 508-754-5789
363 Plantation Street
Worcester, MA 01605
www.beechwoodhotel.com

Travel Directions can be obtained by
logging onto the hotel website:
www.beechwoodhotel.com
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March 23, 2010 — Reception
March 24, 2010 — Full-Day Conference
The Beechwood Hotel. Worcester. MA

Name

Title

Nickname for Badge

Company

Address

Telephone Number

Fax Number

E-Mail Address

Tuesday, March 23 — Reception
O I will attend O 1 will not attend

Wednesday, March 24 - Sessions
Program Interest
Please indicate the sessions in which you are most interested. This information is helpful for meeting planning purposes.

Concurrent Sessions — 10:45 am Concurrent Sessions — 1:15 pm Concurrent Sessions — 2:30 pm
[ Understanding High Efficiency Space Heating | [J Energy Audits [ Gas Air Conditioning — The

and Water Heating Technologies Time is Right
& & [ Presentation Skills &

[ Written/Email Communication Skills .
/ O Converting Customers in a Tough | L Value Selling

Economy
[ What does the Prospect/Customer Need? [1 Marketing Conservation and

the Environment

Registration: Includes course materials, scheduled meals, and refreshment breaks. Hotel: Registration does not include hotel accommodations. Attendees are
required to make their own room reservations. The group rate is $139 (two queens) and $145 (1 king), plus taxes. To reserve an overnight room call the Beechwood
Hotel in Worcester, MA at 508-754-5789. To receive the special rate, you must identify yourself as being part of the Northeast Gas Association Conference.

Group rate cut-off date is March 8, 2010. Late reservation requests will be honored on a space and rate available basis

Cancellation Policy: Attendees registering for the 2010 Sales and Marketing Conference are responsible for the registration fee. There will be no refunds issued to
registrants who cancel after 12:00 noon on Friday, March 19, 2010. Substitutions are allowed.

Registration Fees
Full Conference Registration [1$299 (Company Member) [ $425 (Non-NGA Company Member) [ $50 (Government)
Methods of Payment
(1) O Check (payable to Northeast Gas Association) Payment Enclosed $
(2) O Bill Me
(3) O Credit Card — Card Payment Information

O MasterCard [ Visa [0 American Express

Credit Card Pavment Information

Credit Card Number:

Card Tvype: [ VATE S

Mame On Card:

Expiration Date: _ /.

Return Registration Form To: Northeast Gas Association, 75 Second Avenue, Suite 510, Needham, MA 02494-2824

Tel: (781) 455-6800; Fax: 781-455-6828; NGA Conference Contact: Bonnie Ayer (ext.108), bayer@northeastgas.org




